Creating Your Brand

and Spreading Your Word
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Success Factors For Creating Your Brand

_arge Network of Connections, Friends, Viewers, and
~ollowers

Desire to Be Recognized as an Expert
Willingness To Be Unafraid of Sharing Information
Understanding that To Receivez One Must First Give
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Social Networking Tools

Blog

Your Blog Your YouTube Your Twitter
Account Account

Your Facebook Your LinkedIn Your Website
Fan Page Profile
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The Value of Social Networking

Successful Social Networking Requires Connections

Friends z Family

Current and Former Co-workers

Business Associates
Customers

Vendors

Professional Contacts

ne Larger Your Networ
ne Larger Your Networ
ne Larger Your Networ
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ne Greater Your Brand
ne Greater Your Reach

ne More Working for You
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Sources for Blog Content

Articles You Write

Collaborating with Others in Your Business or Profession
and Sharing Work

Trade or Professional Articles acknowledging source)
Articles from Other Bloggers (acknowledging source)

Responses to Questions from Customers, Clients, or
Patients

Articles from EzineArticles, SelfGrowth.com or Other
On-Line Publishing Sources(acknowledging source

Respond to Other Blog Articles Through Track Backs
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Your LinkedIn
Profile
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